
Ensuring Product Safety and Reliability 

Ensuring Product Safety and Reliability 

Basic Approach 

In order to provide products that will satisfy customers, Lion carries out quality assurance activities at all stages from the 

very beginning of the product development process to consumption by customers. 
Specifically, by identifying the key requirements at each stage of corporate activities— ①product planning, ②product 

development, ③production, ④sales and ⑤customer support—we are constantly pursuing customer satisfaction. 
During product planning, valuable customer opinions are analyzed to identify specific needs. At the product development 
stage, product quality is verified with respect to seven metrics, including function and performance, and consideration is 
given to making labeling easy to read and accessible. During production, quality is thoroughly managed within each 
process, and products that have passed inspection are shipped in identifiable lots, aiding in effective after-sales 
management. A variety of information is sent to wholesalers and retailers, including product descriptions and samples. 

Overview 

Product Development Incorporating Customer Opinions 
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Developing Safe and High-quality Products 

* Access the Research & Development page for more information.
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Approach to Quality Assurance, Safety and 
Reliability 

Initiatives to Respond to Our Customers 

Reinforcing the Provision of Information to 
Customers 

Initiatives 

Lion Sustainability Website 2024274



Approach Quality Policy 

Approach to Quality Assurance 

Group-wide Reliability Assurance System 

Approach to Safety and Reliability 

Approach to Responsible Product Representations 

Participation in Pharmaceutical Product Safety Initiatives Animal Testing Policy 

Ensuring Product Safety and Reliability 

Approach to Quality Assurance, Safety and Reliability 

Approach 

Lion’s mission is to earn the confidence and satisfaction of customers by providing excellent products and services that 
make a difference in everyday lives by redesigning habits. 

Quality Policy 

Based on our Quality Policy, we create high-quality products that meet customer needs. 

Group-Wide Reliability Assurance System 

In 2018, we established the Reliability Assurance Department to reinforce quality assurance based on a Product Managemen 

t System covering the entire supply chain. 
To implement quality assurance activities on a Company-wide basis, we have established the CS/PL Committee,* comprising 
representatives of the Product Planning Division, Production Division, R&D Division, Consumer Service Center and 
headquarters staff divisions. The Reliability Assurance Department serves as the secretariat for this committee. The CS/PL 
Committee provides overall management of quality assurance activities, monitoring Group-wide efforts and responses to 
issues in the areas of legal compliance, setting voluntary standards and targets, and developing superior products from the 
perspective of reliability assurance. Lion manufactures and sells products ranging from everyday sundries to 
pharmaceuticals, so its quality assurance system is designed in line with the respective standards for each product category. 
Furthermore, Lion maintains a system for swiftly taking the necessary measures to address any serious problems that may 
arise with its products. These measures include responding to individuals harmed or affected, disclosing relevant 
information to government authorities and customers, issuing product recalls and taking steps to prevent recurrences. 
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Reliability Assurance System 

* CS/PL Committee: A committee focused on customer satisfaction (CS) and product liability (PL) 

Approach to Quality Assurance 

Product Management System 

Based on its Quality Policy, Lion has established a Product Management System, comprising regulations stipulating work 
processes and quality assurance practices at each stage of product development, in order to steadily and rationally develop 
excellent products and services that make a difference in everyday lives by redesigning habits. 
This system is compliant with ISO 9001, the international standard for quality management systems. It defines the flow and 

mechanisms of quality assurance processes at each step of product development (strategy, planning, development, 
production, sales, post-launch improvements and disposal). Through the system, we put these processes into practice. 

Lion’s headquarters, Sapporo office, Sendai office, Nagoya office, Osaka office, Fukuoka office, Singapore office, research 
centers (Hirai Research Center and Odawara Research Center) and plants (Chiba Plant, Odawara Plant, Osaka Plant and 
Akashi Plant) have acquired the ISO 9001 certification. 
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Quality Audits 

Lion’s auditing officers and staff periodically carry out quality audits of Lion and its contractors, providing guidance on 
improvement as needed. Locations are chosen from among all the operations of Lion and its contractors that are subject to 
these audits, and the selection of locations to undergo on-site surveys is informed by the timing and results of previous 
surveys. 

Reinforcing the Quality Management Network among Overseas Group Companies 

The Lion Group is expanding operations across Asia in line with its mission of providing excellent products and services that 
make a difference in everyday lives by redesigning habits. In recent years, the volume of intercompany import and export 
business between overseas group companies has been expanding. At the same time, there is a growing trend toward tighter 
regulations internationally, increasing the importance of greater coordination among quality management staff in each 
country. 
In light of these changes, starting in 2018, we held the first annual Asia QA* Meeting, bringing together import, export and 
quality management staff from overseas Group companies. This meeting, which has been held online since 2020, was also 
held in person for the first time in four years in 2023, with the cooperation of Lion Chemical Corporation’s Sakaide Plant in 
Sakaide, where the meeting was held and onsite conditions were confirmed. Discussions were conducted, focusing mainly 
on the status of operations and issues on the ground as well as the creation of a system for coordination going forward, with 
the aim of reinforcing the Group-wide quality assurance system. 
Going forward, we will continue to implement initiatives like this, striving to provide better products and services to 
customers in all the countries where we do business. 

* QA: Quality assurance 

The Asia QA Meeting (2023) 
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Approach to Safety and Reliability 

To ensure that customers can use Lion products with confidence, we evaluate the safety of raw materials and ingredients as 

well as of final products during use. 

Safety of Raw Materials and Ingredients 

Before using a raw material, we first review existing data and information to determine its physical characteristics and if it 
has any hazardous properties (hazard assessment) as well as whether we will be able to safely use it in the product being 
developed (risk assessment). With the wide-ranging customers that use our products in mind, and with reference to safety 
reports from international organizations and standards in and outside Japan, we determine whether or not the material is 
suitable for use in the product. 
Furthermore, in addition to health-related considerations, we similarly examine the material’s impact on the environment 
after its use by consumers in line with the latest scientific appraisals. Based on these comprehensive considerations, 
substances deemed to require caution are carefully listed and managed. 
When existing data is insufficient to reach a determination, we perform safety tests using officially designated and other 
objective methods of evaluation. Through such testing, we determine the limits within which the raw material can be used 
safely, taking into account the way the product will be used. Finally, for raw materials deemed suitable for use, we establish 
standards based on their applications (such as use in pharmaceuticals, food products, quasi-drugs, cosmetics or sundries). 
Raw materials that meet these standards are used in product manufacturing. 

As with the raw materials of the product contents, we use only materials that meet appropriate standards for product 
packaging and containers. 

Even after products are launched, we continue to analyze research data on the raw materials and ingredients used to 
confirm that there are no issues with their continued use. 

In some cases, small amounts of impurities arising from raw materials or manufacturing processes end up in products. Even 
if such impurities present no health concern, Lion implements quality management at every stage, including raw material 
purchasing and production, to reduce impurities as much as is feasible. One example of such efforts is Lion’s response to a 
notice published by the Japanese government in 2012 about organic pigments that could have been unintentionally 
contaminated with polychlorinated biphenyls (PCBs). Upon the notice’s publication, Lion moved quickly to confirm that 
there were no safety issues with its products. Since then, in accordance with the government’s guidance, Lion has 
purchased and used such raw materials produced using designated best available technologies (BATs). Through efforts like 
these, we ensure that any impurities in our products are maintained at low levels that are safe for customers and the 
environment. 

Fragrance Policy 
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Safety of Products During Use 

Giving due consideration to the various ways products may be used as well as product use by socially vulnerable customers, 

we perform safety evaluations based on an approach of avoiding risks at the product design stage. 

To this end, we use a checklist to determine whether the product design ensures safety in both “normal use” and “mistaken 
use” cases. For “irregular use” cases, we assess whether risk reduction is possible and whether the risk is tolerable, and as 

necessary clearly label the product with an explicit safety warning. 

Scope of Safety Assurance 

In addition, the quality verification meeting, which encompasses representatives of related departments, performs 
assessments based on customer use scenarios in order to prevent harm related to product use and to prevent the omission 
of items that should be checked for safety. 
If there is trouble with a product, we have an internal system in place, ready to promptly issue product recalls or otherwise 

respond as needed. 

Centralized Management of Data on Bodily Issues Experienced by Consumers 

Businesses must swiftly collect and centrally manage information from customers about the bodily issues they experience 

and quickly respond as appropriate. 

Information on bodily issues from customers who have used Lion products is collected and centrally managed by the 
Consumer Service Center. We have in place a framework for quickly and appropriately responding to such information, 
including sharing the information received with multiple specialized departments and reporting it to top management. 

Going forward, we will continue to educate staff involved in implementing responses about the importance of centralized 

data management and to collect and manage such information. 
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Approach to Responsible Product Representations 

Basic Policy 

In accordance with the Lion Group Charter for Corporate Behavior and Behavioral Guidelines Lion complies with the 
Pharmaceuticals and Medical Devices Act, Act against Unjustifiable Premiums and Misleading Representations, Health 
Promotion Act and other related laws and regulations. Furthermore, Lion strives to consider customer perspectives in order 
to make accurate and reasonable product representations (such as labels and advertising) that will not lead to 
misunderstandings or negative customer experiences. 

To improve the quality of representations about all the products it sells (including food and pharmaceutical products), Lion 
has clearly defined its basic approach to product representation and established a representation drafting manual, 
comprising guidelines for preparing precise, appropriate product representations at each step of product development 
under its Product Management System. These guidelines apply to all product packaging and presentation as well as the 
wording and expressions used in instructions, pamphlets, sales handbooks, advertisements and other representations 
(including those for samples). 

In line with the guidelines for product representations, representations are subject to stringent checks by specialized staff 
as well as external experts (attorneys, etc.), as needed. Through this system of thorough management, we advance the use 

of representations that are clear and easily recognizable to customers. 

Lion’s specialized representation checking staff strive to improve their expert abilities to ensure that they can make 
decisions and offer advice about representation quality that accurately reflect the latest legal interpretations, governmental 

tendencies and changes in society. To this end, they participate in lectures offered by governmental bodies and external 
seminars and, as needed, consult with external experts and governmental authorities. 

Product Representations in the OTC Drug* Business 

The information displayed on pharmaceutical product labels is subject to the stipulations of the Pharmaceuticals and 

Medical Devices Act (statutory labeling). The laws and regulations regarding fairness and appropriateness in pharmaceutical 
product advertising include the Pharmaceuticals and Medical Devices Act and the Standards for Proper Advertisement of 

Pharmaceuticals, etc., while industry self-regulations include the Japan Federation of Self-Medication Industries’ Guidelines 
for the Proper Advertising of Over-the- Counter Medicines. 

We believe that advertisements for pharmaceutical products that protect users’ lives and health should be not only 

marketing information, but also information to encourage customers to use pharmaceutical products properly. Such 
advertisements must not encourage improper use, abuse or overuse due to insufficient caution. 

Lion’s departments in charge of creating and checking product representations share pharmaceutical product information 
templates for statutory labeling and an advertising check sheet based on the Standards for Fair Advertising Practices 
concerning Pharmaceutical Products, etc., for advertisements. By ensuring that representations are created and managed 
based on a common understanding of the regulations stipulated in the Pharmaceuticals and Medical Devices Act, we strive 
to efficiently and accurately advance proper representations. 

Lion Sustainability Website 2024280

https://www.lion.co.jp/en/company/governance/policies/indicator.php
https://www.lion.co.jp/en/company/governance/policies/indicator.php#sec02


The Japan Federation of Self-Medication Industries has established an advertising screening committee, which works 
toward appropriate advertising and evaluates pharmaceutical product advertisements after their publication. Comprising 
third-party and over-the-counter (OTC) drug manufacturer representatives, the committee works to ensure proper 
expressions in OTC pharmaceutical product advertising and enhance confidence in such advertising. Lion participates as a 
corporate member, contributing to efforts to ensure proper OTC drug advertising. 

* OTC drugs: Pharmaceutical products that can be purchased at a pharmacy or drug store without a prescription. (Source: Japan Self- 
Medication Industry) 

Product Representations in the Food Product Business 

The contents to be labeled on food products are defined by the Food Labeling Standards under the Food Labeling Law 
(statutory labeling). In addition, the Act against Unjustifiable Premiums and Misleading Representations, the Health 
Promotion Act, and other legal regulations govern the proper labeling and advertising of health food products* handled by 
the Company, while the Fair Competition Code on the Labeling of Foods for Specified Health Uses and its enforcement 
regulations serve as fair competition codes. 

Food products have three basic functions. The first and most important is nutrition (the primary function), the second is the 
sensory and enjoyment function (the secondary function) and the third is contributing to biological regulation to help 
maintain or improve health (the tertiary function). The food products that Lion sells are health food products that provide 
this tertiary function. While these products are thought to provide a health effect, it is important to ensure that they are 
properly marketed to avoid such misunderstandings as their being confused with pharmaceutical products or their effects 
being exaggerated. 

Lion uses food product information templates for statutory labeling and an advertising check sheet based on related laws 
and regulations and voluntary industry rules for advertising. Furthermore, to ensure the provision of appropriate 
information to customers, checks by external experts (attorneys, etc.) as a third-party perspective are established in the 
advertisement confirmation step of the process as necessary. 

* Health Food Products 
The term “health food product” generally refers to any product that is claimed to be beneficial to health. In Japan, health food products that
are labeled as having certain functions based on standards of safety and effectiveness established by the national government are classified
as foods with health claims. There are three types of foods with health claims: foods with function claims*2, foods for specified health*3

uses, and foods with nutrient function claims. 

*2 Foods with function claims are food products that display claims of functions for which, prior to sale, manufacturers must submit
scientifically based information on safety and functionality to the Director-General of the Consumer Affairs Agency. The manufacturers 
themselves are responsible for ensuring the accuracy of such information. 

*3 Foods for specified health uses 
Foods for specified health uses are food products for which permission to display claims of health functions has been granted by the
Director-General of the Consumer Affairs Agency based on evaluations by the agency of the product’s safety and usefulness in maintaining 
or improving health. 
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Admonishment from the Consumer Affairs Agency Regarding Product Representations 

Lion received an admonishment from the Consumer Affairs Agency under its Health Promotion Act regarding an 
advertisement for its product Tomato Su Seikatsu Tomato Su Inryo that ran from September 15 to November 27, 2015 in the 
daily newspaper on the grounds that said advertisement could be misunderstood by general consumers. 

Lion takes this admonishment seriously. We have further reinforced advertisement submission management and are 
steadily advancing measures to prevent recurrences of such issues. 

Initiatives to Ensure Proper Use 

Lion’s food products, particularly its processed food products in tablet form, are easy to consume and therefore present the 
potential risk of excessive intake. By such means as displaying recommended intake amounts in large print on the front of 
packages, Lion strives to provide clear labeling so that consumers can use its health food products appropriately. 

Allergen Labeling 

Lion requires its raw ingredient manufacturers and suppliers to provide information about their use of the eight ingredients 
that under the Food Labeling Standards are required to be listed on food product labels as allergens, as well as the 20 
ingredients recommended for such labeling.* In particular, we carry out tests as appropriate to ensure appropriate labeling 
regarding functional substances (used as ingredients in foods with function claims) and substances with specified uses 
(used in foods for specified health uses). 

Lion shares information about revisions to allergy labeling regulations and other such developments internally, mainly 

through a food safety team. 

* Eight raw ingredients required to be listed as allergens: eggs, milk, wheat, buckwheat, peanuts, shrimp, crab and walnuts 
20 raw ingredients recommended to be listed as allergens: apples, oranges, soy, sesame, etc. 

Labeling in the Languages of the Places Where Products Are Sold 

To ensure that customers can accurately understand the features of our products, our product labels, including usage 

instructions and ingredient lists, are presented in the official languages of the places where they are sold. 
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KireiKirei Hand Soap labels 

Thai Korean Chinese 

Employee Education and Training 

To ensure thorough compliance with laws and regulations related to product representations (the Pharmaceuticals and 
Medical Devices Act, Act against Unjustifiable Premiums and Misleading Representations, Health Promotion Act, etc.), Lion 
provides e-learning for all employees and lectures for employees in related divisions as part of its legal education initiatives. 

OTC Drugs 

Every year, Lion educates employees involved in the planning and sale of pharmaceutical and related products on product 
safety. This education, based on the Ministerial Ordinance on Good Vigilance Practice for Drugs, Quasi-Drugs, Cosmetics, 
and Medical Devices (the GVP Ordinance), teaches employees about the handling and correct use of safety information. Lion 
uses specified procedures for education about product representations to promote proper promotional activities. The 
education also covers related laws and regulations and appropriate product representations. 

Participation in Pharmaceutical Product Safety Initiatives 

Pharmaceutical Product Safety Activities 

In Japan, under the Pharmaceuticals and Medical Devices Act, businesses must obtain a marketing license to manufacture 
and sell pharmaceutical products and quasi-drugs. Per this law, businesses must conduct appropriate management and 

supervision by establishing and properly operating systems of quality assurance and post-marketing safety control for such 

products and appointing a general marketing director, quality assurance director and safety control director. 

As a company that manufactures and sells pharmaceutical products, quasi-drugs, cosmetics and medical devices, Lion 
complies with such legal requirements and operates an appropriate marketing framework. Lion has created a manual for 
compliance with the GVP Ordinance for use in safety control. Safety control is carried out in accordance with this manual 
and managed by the safety control director. Furthermore, the safety control director manages the safety control divisions, 
and the general marketing director provides oversight to ensure proper operations and conducts post-marketing safety 
control. The safety control divisions operate according to internal manuals, including implementing post-marketing safety 
measures for the products Lion sells, collecting and evaluating safety data about pharmaceutical and other products, and, 
as needed, implementing safety measures. 

The safety control divisions provide education and training to divisions that implement safety control to better promote the 
proper use of pharmaceutical and other products. 
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Participation in Industry Groups 

To further enhance the safety of the pharmaceutical products it sells, Lion has been a member of the Japan Self-Medication 
Industry, an organization of OTC drug manufacturers, since 1978. A representative from Lion serves as a vice chair of said 
organization. The Japan Self-Medication Industry works to provide information about the correct use of OTC drugs and 
examines all kinds of issues related to OTC drugs, for example, researching how to make drug package inserts easier to read 
and understand. 

Lion’s safety control director and others regularly take part in the organization’s committee meetings to gather the latest 
information on safety about the Act on Pharmaceuticals and Medical Devices and OTC drugs for safety control and legal 
compliance. 

In addition to the Japan Self-Medication Industry, in the area of pharmaceutical products, Lion is a member of the 
Pharmaceutical Manufacturers’ Association of Tokyo, and in the areas of quasi-drugs and cosmetics, Lion participates in the 
activities of the Japan Dentifrice Manufacturers’ Association (JDMA) and the Japan Cosmetic Industry Association. Through 
such participation, Lion suggests research initiatives and measures related to regulations and conducts educational 
programs for customers about correct product use with the aims of promoting the manufacturing and quality control of 
pharmaceutical and other products as well as post-marketing safety management and correct product use. 

Animal Testing Policy 

The Lion Group adheres strictly to the international principles of the 3Rs for animal testing (Replacement, Reduction, 

Refinement) and supports the philosophy of animal welfare. 

We proactively work to thoroughly ensure the safety and enhance the functionality of our wide range of products and 
services to better serve our customers. In developing cosmetics (including medicated cosmetics), we do not use animal 
testing apart from exceptional circumstances in which it is required to ensure safety or satisfy legal requirements. Similarly, 
in developing other products, we employ alternative methods as long as the accuracy and replicability of the scientific data 
used as the basis for evaluating products are not negatively affected. When no alternative methods are available and we 
must use animal testing, we strive to do so properly and in line with the principles of the 3Rs and the laws of relevant 
countries. 

Lion Corporation has long focused efforts on related research through participation in the Long-range Research Initiative of 
the Japan Chemical Industry Association and the Japanese Society for Alternatives to Animal Experiments. We will continue 
actively developing alternatives to animal testing and advancing business activities that contribute to both the health of our 
customers and animal welfare. 
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Ensuring Product Safety and Reliability 

Initiatives to Respond to Our Customers 

Approach 

So that we may leverage inquiries received from customers to develop new products and improve our products and 

services, such inquiries are registered in a database operating under a strict personal information management system and 
shared across the Company through an information sharing system that excludes personal information. 

Items that are considered impactful to customer satisfaction and product use, and insights gleaned from contact with 

customers are shared daily to top management- and product development-related departments in the form of the VOC*l 

Letter. Through such efforts, Lion works to improve customer support quality by gaining an understanding of the customer’s 
perspective and by quickly considering and responding through improvement measures. 

Customer feedback comes from a wide range of sources, including not only telephone calls and emails, but also SNSs*2 and 

the like. An internal dedicated organization (The Consumer Service Center) interprets and analyzes such this feedback and 
proactively disseminates information gleaned from it to the relevant departments. 

*l VOC: Voice of Customers 

*2 SNS: Social networking services (such as X (formerly Twitter), Instagram, etc.) 

Overview 

More information about how our customer feedback is put to concrete use is available here [Japanese] 
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Customer-Oriented Management Declaration 

In the course of developing and improving products and services, Lion places the utmost priority on customer satisfaction. 
At the same time, by implementing environmental conservation activities and further enhancing the corporate governance 
system, we aim to ensure the high level of trustworthiness that stakeholders expect. Currently, government agencies, 
consumer groups and business associations are working together to promote customer-oriented management initiatives at 
companies. In January 20l7, Lion voluntarily declared that it would proactively work toward customer-oriented 
management, and we report progress on this front on our website and to the Consumer Affairs Agency. 

More information about Lion’s customer-oriented management declaration is available here [Japanese] 

Received an Award in the Good Practices of Consumer-Oriented Management Awards for the Second 
Consecutive Year 

Lion received the Minister of State’s Award in the Good Practices of Consumer-Oriented Management Awards sponsored by 
the Consumer Affairs Agency in 2020, and in 202l, won the Selection Committee Chairman’s Award together with Kao 
Corporation. This award recognizes companies that have made a consumer-oriented management declaration and 
implemented outstanding initiatives based on such declarations. 

Spurred on by this award, Lion will continue advancing consumer-oriented management and contribute to the realization of 
a sustainable society. 

News Release: Lion Receives the Minister of State’s Award in the Good Practices of Consumer-Oriented Management Aw 
ards  

News Release: Kao and Lion Awarded the New Selection Committee Chairman’s Commendation in the Good Practices o 
f Consumer-Oriented Management Awards  
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Summary of Customer Inquiries in 2023 

The Consumer Service Center receives an enormous volume of customer inquiries every year. In 2023, we received 

approximately 80,000 inquiries (excluding those sent to direct-to-consumer sales divisions), 99% of the previous year’s 
volume. By content, questions about product use, retail outlets that carry Lion products, product quality, safety and other 

topics accounted for approximately 80% of all inquiries, while complaints and inquiries regarding problems and similar 

topics accounted for around 20%. 

Going forward, we will continue aiming to provide an environment that facilitates customer inquiries while responding to 
inquires in a sincere and timely manner. Contact information for inquiries by phone or email is available on the customer su 

pport [Japanese] page of Lion’s website. 

Information regarding customer support is available here [Japanese]. 

Inquiries by Type (2023) 

Information Provision Leveraging Customer Feedback 

To be able to solve our customers’ questions and concerns anytime, anywhere—24 hours a day, 365 days a year, the customer 
support page of Lion’s Japanese-language website offers answers and solutions to common customer questions and 
problems as well as examples of products improved based on customer feedback, attracting considerable customer traffic. 
In addition, we have introduced a service that allows customers to locate products and store locations, as well as a chatbot 
program. 

Going forward, we will continue to provide useful information to customers. 
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Product Q&A on Lion’s website 
[Japanese] 

Product and store locator 
service [Japanese] 

Examples of products developed or improved based on customer feedback are available here [Japanese]. 

Proactive Utilization of Employees 

Lion strives to hire and develop the necessary human resources and foster an open and frank corporate culture in order to 
create innovative products and services that provide a high level of value to customers. 

Fostering a Corporate Culture that Leverages Customer Opinions 

We are working to foster a corporate culture in which all employees think and act based on an understanding of the 

customer’s perspective. 

We hold events for new graduate hires and product development staff, etc., in which they listen to recordings of customer 
inquiry calls to experience hearing directly from customers. These events help participants understand the importance of 
the Company’s contact points with customers and serve as an impetus to think about customer perspectives in their work. 
Furthermore, we report on the status of customer inquiries at regularly conducted meetings with planning and development 
departments and related divisions and operating sites (businesses and plants) and share such information internally. 

Going forward, we will work to further enhance employee awareness in order to better provide products and services based 
on customer perspectives. 

Employees listen to recordings of customer inquiry calls 
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Leveraging an Understanding of Consumer Perspectives in Our Operations 

We are working to foster a corporate culture in which all employees think and act based on an understanding of the 
customer’s perspective. As part of our response to Japan’s severe demographic graying, we have a set of equipment that 
simulates the physical conditions of old age on hand at all times at the Consumer Service Center. By listening to feedback 
from our senior customers and wearing the simulation equipment while looking at product labels or holding product 
containers, we strive to deepen our customer insight and foster consideration and understanding of seniors and all 
customers among our human resources. These insights and considerations are put to use in product development, 
customer support and communications. 

We are expanding the range of these efforts to include not only staff involved in product development, but the 
communicators that staff our phone lines, the Meisters of Daily Life engaged in communication efforts, and even new 
employees. 

Meisters of Daily Life using equipment that simulates old age 

Initiatives to Provide Support that Satisfies Customers 

We hold phone service training in which customer support phone operators learn the skills to quickly and accurately 
understand and respond to the issues that customers seeking support have as well as a broad knowledge of Lion products 
and related topics. Specifically, we offer training in which operators discuss a wide range of case studies to mutually 
reinforce their skills, study groups focused on the health and living issues behind products, and training in pronunciation 
and word choice to make themselves easier for customers to understand over the phone in order to enhance 
communication. 

We have the results of these activities evaluated by a third party and strive to provide service that will better satisfy 

customers. 
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Further Enhancing Quality and Customer Satisfaction 

Lion monitors its corporate brand penetration with the help of a market research company. The survey shown below 
examines the likelihood of product users recommending Lion products and services, the degree to which they feel they need 
such products and their desire to and their preferences at the time of questioning (for the purposes of the study, the Lion 
product users targeted were male and female general consumers over the age of l6). We will continue to gather objective 
data on customer opinions in order to provide high-quality products and services. 

2018 2019 2020*1 2021 2022 

Overall number of survey respondents 752 784 783 773 783 

Of these, current product users 644 64l 664 628 640 

Response rate*2(%) 85.6 8l.8 84.8 8l.2 8l.7 

Recommendation rate*3(%) 43.6 43.l 47.6 40.0 44.7 

Data from “Brand Strategy Survey,” Nikkei Research Inc. 

*l Overall scores of hygiene product suppliers increased due to the COVID-l9 pandemic. 

*2 Refers to the percentage of total survey respondents who reported that they currently use such products and services. 

*3 Refers to the percentage of current users who intend to recommend the products and services. 
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Ensuring Product Safety and Reliability 

Reinforcing the Provision of Information to Customers 

Providing Useful Information for Daily Living and Promoting Educational 
Activities 

Lion actively engages in communication with consumers with the aim of expanding our creation and dissemination of 
information that contributes to healthy and comfortable living. 

* Specialists who research and provide information useful for comfortable, healthy living 

Initiatives of the Meisters of Daily Life 

Lion’s Meisters of Daily Life, career researchers with specialist expertise, are conducting the following activities in the fields 
of oral care, healthcare, hygiene, laundry and living care. Meisters of Daily Life research useful lifestyle information to make 

everyday life healthy and comfortable and share colorful living ideas through various media and events. 
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Communication with Customers through Workshops 

Oral care workshop at a junior 
high school (November 29, 2023) 

Kaji x Kaji Happy Share Project Housework 
sharing seminar co- hosted by Taito Ward 

and Lion (December 2, 2023) 

Sustainability Communication Booklet 

To help consumers easily and enjoyably understand Lion’s sustainability initiatives, 
Lion has created a booklet titled “Foundation of Daily Life: In Numbers” (in Japanese). 
The booklet uses numbers to illustrate a variety of social issues closely related to daily 
living and highlights the ways that Lion is working to help solve these issues through 
products, educational activities and communications. 

The booklet is distributed at events related to health, cleanliness and hygiene, and the 
environment, where Lion comes into direct contact with consumers. [Japanese] 

Communication with Customers Using the “Lidea” Lifestyle Information Website 

Lidea is a lifestyle information website aimed at inspiring curiosity about living habits and 
helping users cherish each day by providing content about Lion products, the technologies 
behind them, and approaches to daily living. The site provides accurate information that is 
useful for consumers’ daily living, presented mainly by the Meisters of Daily Life, lifestyle 
information specialists. 
Going forward, Lion will continue to provide information useful for daily living through Lidea 
and use the information accumulated through Lidea to deepen diverse forms of 
communication with customers. 

Lidea [Japa 
nese] http 
s://lidea.to 

day/ 
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Initiatives for Those with Visual Impairments 

Lion has provided various information to those with visual impairments. 

The Roots of Our Information Provision 

Across Japan, Lion provides everyday household goods, such as detergents, 
toothpastes, toothbrushes, shampoos and household cleaners. We believe it is our 
mission to provide such products as well as clear information about them to all 
customers. 

The Roots of Our Information Provision [Japanese] 

Sawatte Wakaru Tooth Brushing Book 

In collaboration with Dai Nippon Printing Co., Ltd., Lion published the Sawatte Wakaru 
Tooth Brushing Book, a health guidebook incorporating universal design with tactile 
diagrams for the visually impaired. 

Sawatte Wakaru Tooth Brushing Book [Japanese] 

Making Products Barrier Free 

The page below highlights products developed incorporating a barrier-free perspective 
and products that visually impaired customers have commented are convenient based 
on their actual usage experience. 

Making Products Barrier Free [Japanese] 

Timeline of Initiatives 

The page below provides a timeline of Lion’s initiatives aimed at addressing the needs 
of those with visual impairments. 

Timeline of Initiatives [Japanese] 

Lion Sustainability Website 2024293

https://www.lion.co.jp/ja/support/act/01.php
https://www.lion.co.jp/ja/contact/act/04.php
https://www.lion.co.jp/ja/contact/act/05.php
https://www.lion.co.jp/ja/contact/act/07.php

	01_Contents
	02_Management Message _ Sustainability _ Lion Corporation＿
	Make a difference in everyday lives by redesigning habits: ReDesign
	Masazumi Kikukawa
	Masayuki Takemori
	We aim to contribute to society and achieve further business growth through the creation of better habits by integrating sustainability into management strategy.
	Integrating Sustainability into Management Strategy
	Evolving and Expanding the Redesign of Living Habits to Grow Our Businesses and Help Resolve Social Issues


	Kenjiro Kobayashi

	03_Lion’s Sustainability _ Sustainability _ Lion Corporation＿
	Basic Approach
	What is Sustainability?
	Contributing to the Achievement of the SDGs

	Sustainability Management (Implementation Framework)
	Expectations for Evolving Sustainability Management

	Value Creation Process

	04_Sustainability Material Issues and Objectives for 2030 _ Lion’s Sustainability _ Sustainability _ Lion Corporation＿
	Identifying Material Issues
	Risks and Opportunities Related to Sustainability Material Issues in the Value Chain

	The Lion Group Sustainability Material Issues and Objectives for 2030
	Sustainability Material Issues and Objectives for 2030


	2024_e_new
	05_Sustainability Material Issues, 2030 Objectives and Indicators, 2023 Results and Measures to 2030 _ Lion’s Sustainability _ Sustainability _ Lion Corporation＿
	Promoting Environmental Initiatives for a Sustainable Planet
	Creating Healthy Living Habits
	Promoting Diversity and Inclusion
	Promoting Work-Life Enrichment
	Developing Human Resources
	Improving Employee Health
	Enhancing the Occupational Safety Management System
	Respecting Human Rights
	Building Responsible Supply Chain Management
	Pursuing Customer Satisfaction and Trust
	Promoting Risk Management
	Reinforcing Compliance
	Enhancing Governance
	空白ページ

	06_Together with the Environment _ Sustainability _ Lion Corporation＿
	07_Creating Healthy Living Habits _ Sustainability _ Lion Corporation＿
	08_Lion’s Environmentally Friendly Products _ Sustainability _ Lion Corporation＿
	About Lion’s Environmentally Friendly Products
	Environmentally Friendly Products for Everyday Living
	Lion’s Focus

	09_The Lion Eco-Standard _ Sustainability _ Lion Corporation＿
	The Lion Eco-Standard
	Portion of Sales from Products that Meet the Lion Eco-Standard (Domestic)
	Lion Eco-Standard Evaluation Categories and Standards

	The “eco Lion” Mark
	Other Examples of Products with the “eco Lion” Mark


	10_The Lion Group’s Social Contribution Activities _ Creating Healthy Living Habits _ Sustainability _ Lion Corporation _ Lion Corporation＿
	Basic Approach
	Sustainable Activities Conducted by Overseas Group Companies

	11_Activities at Lion Corporation (Singapore) Pte Ltd _ Lion Group's Social Contribution Activities _ Creating Healthy Living Habits _ Sustainability _ Lion Corporation＿
	Oral Health Care
	1 Exhibition at the World Oral Health Day Public Forum 2023 in Collaboration with the National Dental Centre Singapore
	2 Oral Care Awareness Activities for Children to Seniors in Collaboration with T32 Dental Group
	3 Product Sponsorship at Smileworks Dental Clinic
	4 Promoting Good Oral Health through Dental Clinics
	5 Community Dental Checkups for the Elderly in Collaboration with National Dental Centre Singapore
	6 Participation in the Singapore Oral Health Conference 2022 in Collaboration with the National Dental Centre Singapore
	7 Educational Activities on Oral Health Care for Seniors
	8 Partnership with Health Promotion Board in Afterschool Oral Care Program
	9 Partnership with Health Promotion Board in Afterschool Oral Care Program
	10 Educational Event Held by the PAP Community Foundation Sparkletots Preschool
	11 Supported the Singapore Dental Association’s Oral Health Awareness Campaign
	12 Singapore Oral Health Therapy Congress

	Hygiene Care
	Actions for Handwashing Day 2023
	1 Teaching Correct Hygiene Habits in Collaboration with Manulife

	Donation Activities
	Collaboration with Centre for Domestic Employees (CDE) - May Day Domestic Employees Celebration
	Collaboration with Specialist Dental Group for Oral Kits to Medical Staff at Hospitals


	12_Activities at Lion Corporation (Thailand) Ltd _ Lion Group’s Social Contribution Activities _ Creating Healthy Living Habits _ Sustainability _ Lion Corporation＿1
	Oral Health Care
	1 Collaborative Activities to Prevent Cavities in Children with the Government
	2 Improving the Oral Function of Senior Citizens in Cooperation with a Provincial Public Health Office
	3 Lion Oral Health Award
	4 Collaboration with Provincial Hospitals, Health Offices and Retailers
	7 Oral Care Promotional Activities in Cooperation with the Government

	Cleanliness
	Actions for Handwashing Day 2023
	1 Instruction on Healthy and Hygienic Living Habits at Elementary Schools
	2 ʻHappy Life Happy Home’ Program at Elementary Schools
	3 Lion Hand Washing Stations
	4 The Public-Private Collaboration Project

	Environmental Conservation Activity
	1 Environmental Awareness for Communities near LCT
	2 Tooth Brushing Lectures at an Environmental Fair

	Donation Activities
	Activity 1 Donation of hand washing basins for influenza prevention
	Activity 2 Supporting oral care for the elderly
	Activity 3 Sanitary napkin donations in Bangkok
	Activity 5 Support for hospital repairs


	13_Activities at Southern Lion Sdn. Bhd. _ Lion Group’s Social Contribution Activities _ Creating Healthy Living Habits _ Sustainability _ Lion Corporation＿
	Oral Health Care
	1 Promoting Systema and KODOMO Oral Care Brands to Dental Clinics in Klang Valley City
	2 Expansion of KODOMO Brand Recognition through Collaboration with Pediatric Dental Specialists
	3 Systema Gum Health Day campaign in Collaboration with Malaysia Society of Periodontology (MSP)
	5 Driving Brand Recommendation through activities with Dental Academia
	6 Participating in the 30th MDA SCATE—Malaysian Dental Association Scientific Convention and Trade Exhibition
	7 Promoting the Lion Hygiene Program at Kindergartens and Primary Schools throughout Malaysia
	11 Oral Health Day in Southern Lion
	12 Participation in the Malaysian Dental Therapists’ Scientific Conference (MDTSC)

	Cleanliness
	Actions for Handwashing Day 2023
	1 Toddler Program in collaboration with Ministry of Health (Johor State)
	2 Collaboration with Gov Dental Clinics and other institutions to create awareness on good hygiene habits
	3 Promoting Good Hygiene for Children
	4 Lion Hygiene Program for Indigenous Children
	5 Activities to Support the Health and Hygiene of Refugee Children

	Environmental Conservation Activities
	1 Greening Activities around SL facilities
	2 Campaign for Sustainable Recycling
	3 Environmental Conservation Activities on SL Environmental Day

	Donation Activities
	Activity 1 Provision of sanitary and educational environmental facilities to the community
	Activity 2 Donation drive for underpriveleged students & family in preparation for Eid (Hari Raya Aidilfitri) festivities
	Activity 1 Clean up activities at a flooded school
	Activity 2 Provision of supplies to flood victims in cooperation with the Malaysian Red Crescent Society


	14_Activities at PT. Lion Wings _ Lion Group’s Social Contribution Activities _ Creating Healthy Living Habits _ Sustainability _ Lion Corporation＿
	Oral Health Care
	1 Oral Care Educational Events
	2 Activities for Adults to Promote and Raise Awareness of Oral Care Habits
	3 Raising Oral Care Awareness at Schools on World Oral Health Day
	4 Oral Care Event Held at a Pedestrian Mall
	5 Inclusive Oral Care Activities

	Donation Activities

	15_Activities at Lion Corporation (Korea) _ Lion Group’s Social Contribution Activities _ Creating Healthy Living Habits _ Sustainability _ Lion Corporation _ Lion Corporation＿
	Oral Health Care
	1 Oral Care Product Promotion in Collaboration with Baby Food Companies
	2 Oral Care Education for Children at Playtime Kids Café
	3 Oral Care Guidance at Nursery Schools, Elementary Schools and Welfare Facilities
	4 Holding the Oral Health Event of Tooth Brushing for Children
	5 Tooth Brushing Sets Given to Celebrate the Start of School
	6 Lectures about Health Care for Local Residents
	7 Running the Oral Care Consultation Room Jointly with a Public Health Center

	Cleanliness
	Actions for Handwashing Day 2023
	1 Ai! Kekute Limited Edition Products Created in Collaboration with People with Disabilities: Season 4 Project
	2 Hygiene Care Activities in Cooperation with Municipalities
	3 Locally Creating Good Hygiene Habits through the Yochi Yochi Campaign, a Maternity Support Initiative
	4 Hygiene Education Campaign “Let’s Go! Super Healthy Hero”
	5 Supporting the Korea Disease Control and Prevention Agency’s Proper Hand Washing Campaign
	6 Ai! Kekute and CGV Launch Collaborative Promotional Campaign
	7 Supporting Healthy Living Environments for Socially Vulnerable People
	8 Promoting an Educational Hygiene Program for Children in Cooperation with Happy Alliance*
	9 Collaborative Promotional Campaign with Challengers, a Health Management Mobile App Targeting Generation MZ
	10 Ai! Kekute and ChildFund Korea Launch Colorful Bathroom Campaign

	Environmental Conservation
	1 Environmental Cleanup Activities in Incheon’s Seunggicheon Area
	2 Supporting a Forest Development Project

	Donation Activities

	16_Activities at Lion Daily Necessities Chemicals (Qingdao) Co., Ltd. ＿
	Oral Health Care
	1 Oral Care Awareness Activities for Children in Collaboration with Dental Clinics and Educational Institutions
	2 Oral Care Education Activities in Collaboration with IBQ Dental Clinic
	3 Product Promotion at NEOBIO Parent-Child Paradise
	4 Oral Care Education Program for Expectant Mothers at MMBang Mother Care Institution
	5 Supporting Maternity Classes
	6 Raising the Oral Care Awareness of Expectant Mothers

	Cleanliness
	1 Hand Washing Promotion for Children at Educational Institutions
	2 Hand Washing Activities at Kindergartens
	3 Awareness-Raising Videos about Hand Washing in Taxis
	4 Raising Awareness of Health and Hand Washing at Hospitals in Shanghai
	5 Setting up the LION’s Wonderful House in Big Parks in Shanghai

	Donation Activities
	Donations for children undergoing medical treatment


	17_Activities at Lion Corporation (Hong Kong) Ltd. _ Lion Group’s Social Contribution Activities _ Creating Healthy Living Habits _ Sustainability _ Lion Corporation＿
	Oral Health Care
	1 Supporting “Love Teeth Day”
	2 Supporting Oral Care Education Classes at Kindergartens and Nurseries

	Cleanliness
	Actions for Handwashing Day 2023


	18_Activities at Lion Home Products (Taiwan) Co., Ltd. _ Lion Group’s Social Contribution Activities _ Creating Healthy Living Habits _ Sustainability _ Lion Corporation＿
	Oral Health Care
	Oral Health Class for Children
	Photos of the oral health class for children at Japanese elementary schools
	Photos of the oral health class for children at local elementary schools

	Hygiene Care
	Actions for Handwashing Day 2023
	1 Educational Programs to Raise Awareness of Hand Washing Habits at Kindergartens
	2 Educational Activities on Hand Washing Habits at Elementary Schools

	Donation Activities

	19_Activities at Lion Kallol Limited _ Lion Group’s Social Contribution Activities _ Creating Healthy Living Habits _ Sustainability _ Lion Corporation＿
	20_The Oral Health Event of Tooth Brushing for Children in Japan and other countries (mainly in Asia) _ Lion Corporation＿
	21_Promoting Cleanliness and Hygiene Habits _ Lion Group’s Social Contribution Activities _ Creating Healthy Living Habits _ Sustainability _ Lion Corporation _ Lion Corporation＿
	22_Environmental Approach and Policy _ Management｜Together with the Environment｜Sustainability _ Lion Corporation＿
	Approach
	Environmental Policy
	Environmental Management System
	Status of ISO 14001 Certification

	Environmental Management Structure
	Top Environmental Audits
	Internal Environmental Audits

	Legal Compliance
	Proper Waste Disposal
	Proper PCB Waste Storage and Disposal
	Wastewater Management
	Proper Management of Fluorocarbons
	Responding to Legal and Regulatory Changes Related to the Environment


	23_Environmental Objectives and Achievements _ Together with the Environment _ Sustainability _ Lion Corporation＿
	LION Eco Challenge 2050 Long-Term Environmental Objectives
	Progress of Initiatives for 2030

	The Lion Group’s Initiatives to Address Climate Change
	Lion’s Greenhouse Gas Reduction Targets Validated by the SBT Initiative

	Eco-First Commitment
	Eco-First Promotion Council

	Participation in External Environmental Initiatives

	24_Information disclosure based on TCFD recommendations _ Together with the Environment _ Sustainability _ Lion Corporation＿
	Overview of Scenario Analyses
	Summary of Scenario Analysis Results

	25_Realizing a Decarbonized Society _ Together with the Environment _ Sustainability _ Lion Corporation＿
	Approach
	Overview

	26_Reduce CO2 Emissions throughout Business Activities _ Realizing a Decarbonized Society _ Together with the Environment _ Sustainability _ Lion Corporation＿
	Promotion of Energy Conservation Activities
	Utilizing Renewable Energy
	Introduction of Solar Power Generation System for In-House Consumption
	Switching to Renewables for Purchased Electricity

	Carbon Offsetting

	27_Reduce CO2 Emissions throughout Product Life Cycles _ Realizing a Decarbonized Society _ Together with the Environment _ Sustainability _ Lion Corporation＿
	Greenhouse Gas Emissions throughout the Supply Chain
	Scope 1 and 2 Greenhouse Gas Emissions from Domestic Operating Sites
	Scope 1 and 2 Greenhouse Gas Emissions from Overseas Operating Sites
	Included as a Supplier Engagement Leader under the CDP Supplier Engagement Rating for a Fifth Consecutive Year

	Logistics Division Initiatives
	Eco Rail Mark Certification
	Establishing a Sustainable Logistics System and Reducing Environmental Impact through Cross-industry Collaboration
	Building a Logistics EDI


	28_Realizing a Resource-Circulating Society _ Together with the Environment _ Sustainability _ Lion Corporation＿
	Approach
	Overview

	29_Recycling Resources _ Realizing a Resource-Circulating Society _ Together with the Environment _ Sustainability _ Lion Corporation＿
	Using Sustainable Materials in Containers and Packaging
	Using Recycled Paper
	Using Recycled Plastics
	Using Plant-Based Plastics in Containers and Packaging

	Promoting the Three Rs: Reduce, Reuse, Recycle
	Recycling of Used Containers in Accordance with the Containers and Packaging Recycling System
	Promoting Plastic Product, Container and Packaging Resource Recycling
	Promoting Circulation of Plastic Container and Packaging Resources through Partnerships
	In-store Collection of Used Refill Packs—Recycling Field Testing
	Overview of the Field Test
	Demonstration of the Horizontal Recycling of Refill Packs

	About the Toothbrush Recycling Program
	Using Recycled Materials from Toothbrush Recycling Program to Make Cat Litter Boxes


	Encouraging the Realization of a Resource-Circulating Society
	Unveiling “Platto Search,” an Example of an Environmentally-Conscious Plan

	Reducing Waste
	Zero Emissions from Operating Sites (Domestic)
	Waste Generation (Overseas)
	Information Regarding the Maintenance and Management Status of Industrial Waste Treatment Facilities



	30_Reducing Water Use _ Realizing a Resource-Circulating Society _ Together with the Environment _ Sustainability _ Lion Corporation＿
	Water Use and Wastewater Discharge in Business Activities (Domestic and Overseas)
	The Chiba Plant’s Wastewater Recycling Facilities

	Reducing Water Usage During Product Use
	NANOX one
	Acron Smart Care
	CHARMY Magica Quick Dry + (“Plus”) Antibacterial
	Ofuro no LOOK (Bath cleaner)
	Look Plus Bath Antimold Fogger
	Soft in 1 Shampoo
	Look Plus Mame Pika Toilet Cleaner
	Water-Saving Products (Overseas)



	31_Harmonizing with Nature (Biodiversity) _ Together with the Environment _ Sustainability _ Lion Corporation＿
	Approach
	Biodiversity Policy
	Overview

	32_Biodiversity Conservation Activities _ Harmonizing with Nature (Biodiversity) _ Together with the Environment _ Sustainability _ Lion Corporation＿
	Activities at Operating Sites
	Basic Principles of Biodiversity Conservation Activities at Operating Sites
	Biodiversity Conservation Initiatives

	Lion and Biodiversity
	Environmental Impact Surveys of Surfactants
	Supporting Young Researchers


	33_Environmental Communication _ Together with the Environment _ Sustainability _ Lion Corporation＿
	Approach
	Overview

	34_Events and Building Relationships with Communities and External Organizations _ Together with the Environment _ Sustainability _ Lion Corporation＿
	Events
	Building Relationships with Communities and External Organizations
	Responsible Care* Activities at the Chiba and Osaka Plants
	Support for Environmental Organizations


	35_Environmental Communication through Activities _ Environmental Communication _ Together with the Environment _ Sustainability _ Lion Corporation＿
	Lion Forest in Yamanashi
	Toothbrush Recycling Program
	Activities
	The Recycling Process
	Get Involved

	Lion Chura Action
	Rainwater Utilization Ideas Contest

	36_Environmental Communication through Academic Support _ Environmental Communication _ Together with the Environment _ Sustainability _ Lion Corporation＿
	37_Management of Chemical Substances _ Together with the Environment _ Sustainability _ Lion Corporation＿
	Approach
	Chemical Substance Management Policy
	Overview
	Chemical Substance Management Initiatives at Each Product Lifecycle Stage
	Selection of Chemical Substances for Use in Products
	Japan: Complying with the Act on the Evaluation of Chemical Substances and Regulation of Their Manufacture, etc.
	EU: Complying with REACH
	South Korea: Complying with K-REACH
	Management of Total PRTR-Designated Substance Emissions
	Air Quality-Conscious Production Activities
	Water Quality-Conscious Production Activities
	Utilizing SDSs
	Provision of Safety Information during Transportation
	Environmental Impact Surveys
	Managing Chemical Substances in Products

	Initiatives to Reduce or Eliminate Chemical Substances of Concern
	Regarding Nonylphenol Ethoxylates (NPEs)
	Regarding Perfluorooctanoic Acid


	38_Environmentally Friendly Technologies in the Chemicals Business _ Together with the Environment _ Sustainability _ Lion Corporation＿
	Products Made with Sustainable Resources
	Products That Contribute to Energy Saving
	Products That Contribute to the Preservation of the Natural Environment

	39_Initiatives to Establish Oral Care Habits _ Creating Healthy Living Habits _ Sustainability _ Lion Corporation＿
	Approach
	Preventive Dentistry (Self-Care)
	Self-Care (Self-Implemented Preventive Dentistry)
	Tooth Brushing Song, Videos and Posters
	“Ee, Ha” Tooth Brushing Song Lyrics and Composition: Yoshida Yamada
	Video (instructional version) [Japanese]
	Video (animated version)
	Tooth Brushing Steps Poster
	Promoting After-Lunch Tooth Brushing
	Promoting the Use of Dental Floss


	Contributing to the SDGs by realizing “Good for the mouth!” and “Good for the Planet!”
	Instituting Toothbrush Replacement Day
	Promoting Toothbrush Recycling
	Items Checked
	Educational Activities to Promote Oral Care at Specific Life Stages


	Infancy
	Promoting Preventive Dentistry from Age 0

	Elementary school students
	The Oral Health Event of Tooth Brushing for Children—Reaching a Cumulative Total of More Than 2,730,000 Children in and Outside Japan
	The Oral Health Event of Tooth Brushing for Children in Japan and other Asian countries.
	KidZania
	Developing Oral Healthcare Leaders
	Corporate Wellbeing Support Service



	Preventive Dentistry (Professional-Care)
	Professional Care (Preventive Dentistry Implemented by Dentistry Specialists)
	Salivary Multi Test (SMT)
	Supporting the Implementation of Preventive Dentistry at Dental Clinics: L-Support

	Inclusive Oral Care
	Research and Academic (Preventive Dentistry Research)
	Partnerships in Industry and Academia
	The Lion Award
	Lion Award Ceremonies


	40_Initiatives to Establish Cleanliness and Hygiene Habits _ Creating Healthy Living Habits _ Sustainability _ Lion Corporation＿
	Approach
	Activity Policy
	Establishing Proper Cleanliness and Hygiene Habits
	Employee Participation
	Promotion through Our Businesses
	Local Communities
	Overseas Initiatives

	Hygiene and Health Care in Times of Disaster
	Hand Hygiene Management for Professionals
	AI/IoT Cleanliness and Hygiene Initiatives
	Academic Research on Cleanliness and Hygiene Initiatives

	41_Together with Employees _ Sustainability _ Lion Corporation＿
	Basic Approach
	Overview

	42_Developing Human Resources _ Together with Employees _ Sustainability _ Lion Corporation＿
	Approach
	Lion’s Ideal Human Resources
	Career Autonomy Support Measures
	Multifaceted Evaluations of Ability
	Talent Management System
	Job Maps
	Lion Career Village (LCV)

	Career Development Programs
	Career Design Support
	Orientation Program for New Graduate Hires
	Follow-up Program
	Marketing Study Program
	Global Personnel Development Program
	Introduction to Management Program
	Side Job System
	NOIL
	Relationship Strengthening Program
	Domestic Exchange Program
	Next-Generation Leader Development


	43_Promoting Work-Life Enrichment _ Together with Employees _ Sustainability _ Lion Corporation＿
	Realizing Mid- to Long-Term Life Plans (Balancing Work and Nursing/Childcare)
	Programs to Support a Balance Between Work and Nursing Care
	Programs to Support a Balance Between Work and Childcare
	Initiatives Based on the Act on Advancement of Measures to Support Raising Next-Generation Children

	Work Styles That Help Realize the Daily Lifestyles That Employees Seek
	Promoting Work Hour Management and Annual Paid Leave
	Rule Revisions to Promote Independent Work Styles
	Smart Work
	Volunteer Leave System
	Employee Awareness and Behavior Survey


	44_Promoting Diversity & Inclusion _ Together with Employees _ Sustainability _ Lion Corporation＿
	Deepening Understanding of the Importance of Diversity and Inclusion
	Promoting the Professional Participation and Advancement of Women
	Act on Promotion of Women’s Participation and Advancement in the Workplace General Employer Action Plan

	Promotion of International Employees
	Promotion of Mid-Career Hires
	Promoting the Hiring and Activities of People with Disabilities
	Diverse Work Styles
	Support Systems for Accompanying Spouses on Work Transfer
	Retired Employee Re-Hiring System
	System for Re-Hiring Former Employees


	45_Improving Employee Health _ Together with Employees _ Sustainability _ Lion Corporation＿
	Approach
	Guidelines
	Health and Productivity Management Strategy Map:
	Implementation Framework
	Health Support Offices

	Lion-Style Health Support—“GENKI” Action
	1. Health management system, GENKI Navi
	2. Fostering preventive dentistry* habits
	Preventive Dentistry Program
	Practicing Preventive Dentistry (Encouraging Professional Care)

	3. Enhancing cancer countermeasures*
	4. Reinforcing anti-smoking initiatives

	Deepening Health Management
	Support for Young High-Risk Individuals
	Collaboration with DX department
	Stress Level Checks
	Infection Countermeasures
	COVID-19 Infection Prevention
	Influenza Infection Prevention

	Health Management for Overseas Employees

	Making Healthy Behavior a Habit
	Health Point Initiative
	Employee Food Service Committee
	Providing Sports-Related Opportunities to Employees
	Creating an environment that facilitates the creation of healthy habits

	Improving Health Literacy
	The “GENKI” Report White Paper on Health
	Health Promotion Seminars for SO-Year-Old Employees
	Initiatives for Gender-specific Health Issues

	Women's Specific Health Issues
	Men's Specific Health Issues
	Selected under the Health & Productivity Stock Selection for the Second Consecutive Year


	Lion Employee Preventive Dentistry Data
	Self-Care
	Professional Care
	Employee Oral Health Data
	Oral Care Seminars for Corporations

	空白ページ

	46_Enhancing the Occupational Safety Management System _ Together with Employees _ Sustainability _ Lion Corporation＿
	Approach
	Establishment of the Safety, Health and Disaster Prevention Policy（Occupational Health and Safety Policy）
	Implementation Framework
	Top Safety Audits

	Emergency Response
	Initiatives (Facility Safety/Occupational Safety)
	Facility Safety
	Occupational Safety
	Occupational Accidents Incidents
	Global Initiatives


	47_Labor-Management Relations _ Together with Employees _ Sustainability _ Lion Corporation＿
	Promoting Amicable Labor-Management Relations
	Approach

	The Lion Workers’ Union
	Approach
	Lion Corporation (Korea) Receives the Prime Minister’s Award for Labor-Management Culture

	Labor-Management Relations Data

	48_Respect for Human Rights _ Sustainability _ Lion Corporation＿
	Basic Approach
	Human Rights Policy
	Implementation Framework

	49_Measures to Prevent Human Rights Abuse（Human Rights Due Diligence） _ Respect for Human Rights _ Sustainability _ Lion Corporation＿
	Human Rights Due Diligence
	Human Rights Impact Assessment
	Overview of Anticipated Human Rights Risks in the Group’s Business Activities
	Extrapolation of Human Rights Issues Anticipated in the Lion Group Business Activities
	The Lion Group’s Human Rights Impact Assessment and Identification of Priorities

	Implementation of Prevention, Mitigation and Corrective Measures
	Access to Relief (Establishment of Grievance Mechanisms)

	Monitoring
	Communication
	External Disclosure
	Education, Dialogue
	Participation in External Initiatives on Human Rights

	Initiatives at Overseas Group Companies
	Risk Assessment in the Lion Group
	Risk Assessment of Suppliers

	Initiatives to Prevent Human Rights Violations along the Value Chain
	Initiatives in Raw Materials Procurement
	(1) Raw Materials Procurement
	Initiatives in Customer Use

	Examples of Halal-Certified Products


	50_Together with Supply Chains _ Sustainability _ Lion Corporation＿
	51_Promoting Sustainability with Materials Manufacturers and Production Contractors _ Together with Supply Chains _ Sustainability _ Lion Corporation＿
	Self-Checks Based on the Lion Group Supplier CSR Guidelines*l
	Results Summary
	Key Suppliers
	High-Risk Suppliers
	Selecting New Suppliers

	Joined Sedex, the Supplier Ethical Data Exchange
	Employee Training on Sustainable Procurement

	52_Aiming for Sustainable Raw Material Procurement _ Together with Supply Chains _ Sustainability _ Lion Corporation＿
	Approach
	Sustainable Palm Oil Procurement
	Sustainable Pulp and Paper Procurement
	Participation in External Supply Chain Initiatives
	Holding the Regional Purchasing Manager Meeting
	Green Purchasing
	Transition to Biomass Inks for Product Packaging


	53_Ensuring Product Safety and Reliability _ Sustainability _ Lion Corporation＿
	Basic Approach
	Overview

	54_Approach to Quality Assurance, Safety and Reliability _ Ensuring Product Safety and Reliability _ Sustainability _ Lion Corporation＿
	Approach
	Quality Policy
	Group-Wide Reliability Assurance System
	Approach to Quality Assurance
	Product Management System
	Quality Audits
	Reinforcing the Quality Management Network among Overseas Group Companies

	Approach to Safety and Reliability
	Safety of Raw Materials and Ingredients
	Safety of Products During Use
	Centralized Management of Data on Bodily Issues Experienced by Consumers

	Approach to Responsible Product Representations
	Basic Policy
	Product Representations in the OTC Drug* Business
	Product Representations in the Food Product Business
	Admonishment from the Consumer Affairs Agency Regarding Product Representations
	Initiatives to Ensure Proper Use
	Allergen Labeling
	Labeling in the Languages of the Places Where Products Are Sold
	Employee Education and Training

	OTC Drugs

	Participation in Pharmaceutical Product Safety Initiatives
	Pharmaceutical Product Safety Activities
	Participation in Industry Groups

	Animal Testing Policy

	55_Initiatives to Respond to Our Customers _ Ensuring Product Safety and Reliability _ Sustainability _ Lion Corporation＿
	Approach
	Overview
	Customer-Oriented Management Declaration
	Received an Award in the Good Practices of Consumer-Oriented Management Awards for the Second Consecutive Year

	Summary of Customer Inquiries in 2023
	Information Provision Leveraging Customer Feedback
	Proactive Utilization of Employees
	Fostering a Corporate Culture that Leverages Customer Opinions
	Leveraging an Understanding of Consumer Perspectives in Our Operations
	Initiatives to Provide Support that Satisfies Customers
	Further Enhancing Quality and Customer Satisfaction


	56_Reinforcing the Provision of Information to Customers _ Ensuring Product Safety and Reliability _ Sustainability _ Lion Corporation＿
	Providing Useful Information for Daily Living and Promoting Educational Activities
	Initiatives of the Meisters of Daily Life
	Sustainability Communication Booklet

	Initiatives for Those with Visual Impairments
	The Roots of Our Information Provision
	Sawatte Wakaru Tooth Brushing Book
	Making Products Barrier Free
	Timeline of Initiatives


	57_ESG Data and Third-Party Verification _ Lion’s Sustainability _ Sustainability _ Lion Corporation＿
	58_ESG Data Environmental Data _ ESG Data and Third-Party Verification _ Lion’s Sustainability _ Sustainability _ Lion Corporation＿
	CO2 Emissions from Business Activities
	Total Energy Consumption in Business Activities
	Total renewable and Non-Renewable Energy Consumption in Business Activities
	Scope 1 and 2 Greenhouse Gas Emissions from Operating Sites
	Raw Material Usage (Domestic Household Products)
	Container and Packaging Material Usage (Domestic Household Products)
	Container and Packaging Material Usage (Domestic and Overseas Total Household Products)
	Water Usage (Water Withdrawal) in Business Activities
	Breakdown of Water Use over the Lifecycles of Lion Products
	Water Use over the Lifecycles of Lion Products
	Total Waste Generation, Total Waste Consigned to Final Disposal in Landfills and Total Resources Recovered
	Waste Disposal by Method (Domestic + Overseas)
	Chiba Plant

	PRTR-Designated Substance Emissions (Domestic)
	Emissions of Nitrogen Oxides (NOX), Sulfur Oxides (SOX) and Particulate Matter
	COD in Business Activities
	Environmental Conservation Cost
	Economic Benefit Associated with Environmental Conservation Measures
	Environmental Efficiency and Monetary Value of Environmental Burden (comparison with 2005)

	59_ESG Data Social Data _ ESG Data and Third-Party Verification _ Lion’s Sustainability _ Sustainability _ Lion Corporation＿
	Diversity & Inclusion
	Work-Life Enrichment
	Developing Human Resources
	Switching rate to RSPO-certified products for key raw materials (Domestic)
	Procurement rate of third-party certified paper from domestic paper manufacturers for key products
	Number of primary suppliers who filled out self-checks questionnaires and Response Rate
	Key Suppliers

	60_ESG Data Governance Data _ ESG Data and Third-Party Verification _ Lion’s Sustainability _ Sustainability _ Lion Corporation＿
	61_Third-Party Verification _ ESG Data and Third-Party Verification _ Lion’s Sustainability _ Sustainability _ Lion Corporation＿
	Conducting Third-Party Verification (Environment)
	Conducting Third Party Verification (Society)

	62_Integrated Report & Sustainability _ Sustainability _ Lion Corporation＿
	Integrated Report 2024
	Our Purpose
	Our Strategy
	Three Growth Strategies
	Sustainability

	Corporate Governance
	Performance/Data

	Lion Sustainability Website 2024 ＜PDF＞
	2023 Back Number

	Back Numbers
	Lion’s Sustainability: SDG-Related Initiatives
	2024
	2023 Back Number
	2022 Back Number
	2021 Back Number

	Lion Sustainability Communication Booklet
	Lion Eco Pamphlet
	“Hygiene and Health Care in Times of Disaster”book

	63_Initiatives and External Evaluations _ Lion’s Sustainability _ Sustainability _ Lion Corporation＿
	Participation in Initiatives
	Status of Inclusion in SRI Indices
	MSCI Japan Empowering Women Index (WIN)
	FTSE Blossom Japan Sector Relative Index

	Evaluations and Certifications
	空白ページ

	64_Stakeholder Engagement _ Lion’s Sustainability _ Sustainability _ Lion Corporation＿
	Approach
	Lion’s Main Stakeholders
	Stakeholder Engagement
	Stakeholder Dialogue

	65_Social Contribution Activities _ Lion’s Sustainability _ Sustainability _ Lion Corporation＿
	Approach
	Overview
	Ishinomaki City, Miyagi Prefecture
	Yamanashi City, Yamanashi Prefecture
	Sakaide City, Kagawa Prefecture

	Initiatives Supporting Education
	Employee Participation
	“Rico-Challe” Training Event Participation
	Education Support Activities for Science Students
	Volunteer Researchers Conduct Science Classes

	Sports Promotion Activities
	Activities of the Lion Fangs, Lion’s Rugby Club

	Working towards Gender Equality
	Kaji × Kaji Happy Share Project

	Collaboration with Local Communities
	Plant Tours
	Cleanup Activities Near Plants and Offices
	Sekiguchi River Cleanup Participation (Odawara Office Site)
	Kamisu City Coastal Cleanup Activities (Lion Chemical Corporation Fine Chemical Production Site)
	Biodiversity Conservation Activities at Lion’s Operating Sites



	66_Editorial Policy and Guideline Reference Tables _ Sustainability _ Lion Corporation＿
	Editorial Policy
	Integrated Report
	Sustainability Website
	Scope of Coverage:
	Period Covered


	Guideline Reference Tables

	67_GRI Sustainability Reporting Standards 2016 Reference Table _ Sustainability _ Lion Corporation＿
	[Statement of use]
	[GRI 1 used]

	68_Reference Table for United Nations Global Compact COP _ Sustainability _ Lion Corporation＿
	Lion’s SDG-Related Initiatives _ Sustainability _ Lion Corporation＿
	Lion’s Sustainability 2024: SDG-Related Initiatives
	SDGs: Lessons for the Future
	Lion’s SDG-Related Initiatives
	Creating Healthy Living Habits
	① Promoting oral healthcare
	Main Activities

	② Promoting cleanliness and hygiene habits
	Main Activities
	Promoting Environmental Initiatives for a Sustainable Planet


	③ Environmental protection activities
	Main Activities






